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Welcome to the 2015 TCT portfolio planner, your 
guide to what the TCT team has in store for you this 
year.

TCT now exists in a completely different media landscape 
than it did just three years ago with a host of new websites 
and shows around the globe looking to cash in on the 
explosion in 3D printing (3DP). TCT however realises that 
3DP (and additive manufacturing, AM) is part of a bigger 
picture, and to truly deliver value to our readers we have to 
take that into account.

So you won’t see TCT reporting on every ‘World’s first 
3D Printed X’ story because, while it is a cynical tactic 
to build web traffic, it adds no value to the readers or 
our advertisers. The people reading that story won’t be 
interested in purchasing goods or services connected to 
design, development and manufacturing. They’ve been 
pulled in by clickbait.

Equally, we don’t report on every show out there for 3D 
printing because there are too many doing too little. Where 
we have identified real value — and that includes events that 
aren’t focussed on 3DP/AM  — we’ll send someone along in 
person to check it out, not just re-hash a press release.

While the online world has exploded, the print space 
remains home to a handful of well-respected magazines 
focussing on portions of the larger design, development 
and manufacturing space. When TCT magazine was 
launched its remit was to help our readers get their projects 
to completion more quickly, and that remains the central 
theme of our editorial coverage.

With that set we are implementing a considered expansion 
programme starting with TCT @ International CES in Las 
Vegas followed by TCT Asia in Shanghai and formnext 
powered by TCT in Frankfurt. All our shows will be 
supported by a host of new products that continue to grow 
opportunities to reach our audience including webinars, 
podcasts and regional editions of the magazine comprising 
of a China edition and a North America edition - coming 
late 2015.

We look forward to working with you through 2015 and 
beyond. 

Jim Woodcock
Head of Content
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TCT + Personalize’s history acts as a stabilising force in the new media 
landscape; a reminder of past success and challenges that may re-emerge. It is 

also a signifier that TCT + Personalize is here for the long haul, not just while the 
bandwagon rolls through town.

2012

1995

1992

2011

2013

2014

2015

TCT + Personalize launches.

TCT + Personalize magazine moves to BPA audit – 
9000 strong print global audience.

TCT + Personalize Asia announced to run March 2015, in partnership with 
VNU Exhibitions. TCT + Personalize strengthens it’s partnership with CEA, 

organisation of 3D Printing panels at CES Unveiled, expanding the 3D 
Printing conference size and scope for the 2015 edition of International CES.

Our first event at Gaydon Heritage Motor 
Museum is launched. 

formnext powered by TCT sees the expertise of Mesago Messe Frankfurt and TCT brought together in a 
long-term strategic partnership. formnext powered by TCT will be the industry’s global meeting place. 

Launch of TCT + Personalize N. America.

TCT Show + Personalize moves to the NEC, Birmingham. 
At the same time TCT Show + Personalize is co-located 
with Interplas, now an RNCG product, for the first time.

Ongoing partnership formed with CEA to work together on 
International CES “3D Printing Marketplace & Conference 2014”
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JAMES WOODCOCK
james@rapidnews.com
HEAD OF CONTENT

“I have just celebrated my eighth 
anniversary as a Rapid News 
employee, having covered everything 

from pharmaceuticals to plastics to micro manufacturing. 
I am now responsible for the overall editorial content of 
TCT’s portfolio, including the print, digital and event 
products. Whether planning features or organising 
conferences across the world I am always excited to 
learn about what’s new and how it’s being used in any 
environment. Drop me a line if you have ideas for stories, 
features or would like to speak at one of our events.”

NICOLA TATTUM
nicola.tattum@rapidnews.com
ADVERTISING MANAGER

“I’ve recently joined the team, and 
I’m really proud to be looking after 
advertising requirements within the 

TCT portfolio. Having worked in marketing, advertising 
and sales for over 10 years, (including publishing), I bring 
with me a passion, as well as a wide range of experience 
and knowledge of advertising solutions and strategy 
approaches to suit even the smallest of budgets.”

DANIEL O’CONNOR
daniel.oconnor@rapidnews.com
GROUP EDITOR

“After an eclectic post-graduation 
career path that encompassed 
writing about football, the police, 

soap operas and reality television I ended up landing a 
role penning my thoughts on 3D printing at TCT Towers. 
The subject challenged me to quickly get to grips with 
technologies I knew nothing of, closing in on two years 
at the time of writing I can now spar with the best of them 
on any of the tech, any of the applications and any of the 
future uses. Fascinated by the digitisation for preservation 
and the medical applications of 3DP, I’m always on the 
look out for the weird and the wonderful.”

DUNCAN WOOD 
duncan@rapidnews.com
COO & PUBLISHER

“My career in the 3D printing industry 
started back in 1997 when I joined 
Rapid News. Over the intervening 19 

years we’ve built up the most influential media and event 
brand in the 3D printing space with a truly global community. 
My current role involves defining our strategic direction, and 
leading the team along with identifying and building new 
business and partnership opportunities for our portfolio on 
both the publishing and events side. I have witnessed mergers, 
acquisitions, hype beyond hype, and a thousand “next big 
things” in 3D printing but I remain both optimistic and realistic 
about the impact of this technology on the world.”

MARK BLEZARD
mark@rapidnews.com 
CEO

“I sometimes struggle to believe that 
the newsletter I started running in 
1992 now spans print, digital and 

events worldwide. Back then, ‘3D printing’ didn’t exist, 
it was all rapid prototyping and rapid manufacturing, 
hence Rapid News. The change in the industry has been 
especially ‘rapid’ in the last five years and our portfolio 
is now the broadest and most well-respected source of 
information on all of the technologies that make up the 3D 
printing ecosystem.”

CAROL HARDY
carol@rapidnews.com 
GROUP ADVERTISING MANAGER

“I have been working on the TCT 
portfolio since 2008 and have been 
involved in the publishing/media 

industry since 2003. I’m fully equipped to help plan your 
marketing campaigns and get the best return on your 
budgets no matter the size of your ‘pot’! The Additive 
Manufacturing and 3D Printing industry is exciting, fast-
moving, innovative and with the industry changing so 
quickly it means no two days are the same! You’ll see me 
at practically every trade show so please stop by and say 
hello and see how the TCT portfolio can help you increase 
your business.”

JOHN JONES
john.j@rapidnews.com
EVENT SALES MANAGER

“I have worked in the international 
events arena for over thirty years 
managing and selling events across 

the globe. My role at TCT Show + Personalize is to ensure 
that all our exhibitors are looked after from the moment 
they think about which is their preferred stand to the time 
we shut the doors on the show each year. TCT Show is 
now being recognised as the premier global show for our 
technology. You will see me at the majority of industry trade 
shows, whether an established exhibitor or a new company, 
please come and say hello and discover how TCT Show can 
help promote your brand.”

NAOMI CHADWICK
naomi.chadwick@rapidnews.com
EVENT SALES

“Having recently completed a Biological 
Sciences degree, I decided to pursue 
something I loved: sales. Rapid News 

gave me the opportunity to pursue this and I was appointed 
as Event Sales Executive for TCT Show + Personalize. The 
show features the entire spectrum of 3D printing and additive 
manufacturing companies and since joining the company in 
March 2014 I have set about spreading the word about our 
internationally renowned event. I am constantly connecting 
with current innovative additive manufacturing brands and 
I am thrilled to be responsible for introducing 36 debuting 
companies at TCT Show this year. I have already set my sights 
on next year and want to help you get the most out of 2015’s 
exciting portfolio.”

LAURA GRIFFITHS
laura.griffiths@rapidnews.com
ASSISTANT EDITOR

“I’m the resident keyboard tapper 
and relative n00b to the TCT editorial 
team. Always on the lookout for the 

most exciting 3D printing and additive manufacturing 
stories. Responsible for making sure a story reaches 
as many people as possible through our growing social 
media channels by overusing #3Dprinting. Previously from 
a techy background so quite used to the geeky stuff and 
quite a fan of blogging providing the freedom to write with 
a little personality. Thanks to my elementary training on 
local radio, I’m also very excited to be your host for the 
new TCT Podcast.”
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SOCIAL
MEDIA

PRINT
READERSHIP

COMMUNITY
FOCUS

WEB
TRAFFIC

TCT SHOW
SITE TRAFFIC

EVENTS
ATTENDING

3,082

199,626

609,333

followers

community members

combined TCT
+ Personalize reach

video views

views

17,000+

9,473

ADDITIVE
INSIGHT
NEWSLETTER

PLUS 20,000
OVER

ADDITIONAL COPIES
of the magazine will be 

We are launching a new North
America edition of the leading 3D
technologies magazine, TCT. 
Our launch issue will be 
November/December 2015 followed 
by quarterly issues in 2016.

We’ll have a fully requested, audited
circulation giving you a valuable new
audience to promote your brand to.

distributed at leading trade 
and consumer events 
throughout 2015.
See the Editorial Calendar for 
more information on which 
events we are attending.

33,000
DIGITAL SUBSCRIBERS

56,000
SESSIONS PER YEAR

UNIQUE
USERS
PER YEAR

133,000
PAGE VIEWS PER YEAR

TCT N. AMERICA

EXAMPLE COMPANY ACTIVITY

EXAMPLE JOB FUNCTIONS

AUTOMOTIVE, 
AEROSPACE,

DEFENCE

21%

5%
OTHEREDUCATION

27%

MEDICAL &
DENTAL

12%
PRODUCT

DEVELOPMENT

35%
EUROPE
48%

RoW16%

USA
36%

40,213
SESSIONS
PER MONTH

72,781
PAGE VIEWS
PER MONTH

80%
DESKTOP

20%
MOBILE

20%3D PRINTING

25%PRODUCT DEVELOPMENT

15%CORPORATE MANAGEMENT

20%PURCHASING/SPECIFYING

EDITIONS PER YEAR
52

CES

WORLD CONFERENCE
MATERIALISE

AMUG

+ PERSONALIZE
TCT SHOW

DEVELOP 3D LIVE

NPE

RAPID

35,000
AM&3DP
INTERNATIONAL CONFERENCE

TCT ASIA
+ PERSONALIZE

FORMNEXT
POWERED BY TCT
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SHoW SpECIAl DAIly NEWSlETTEr CovErAGE: 
News direct from the show floor from events the TCT + Personalize team attend.
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•	 Process Management 
Software 

•	 US Service Provider 
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•	 Rapid Preview 
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•	 Materialise World 
Conference 

•	 RAPID 

•	 AMUG 

•	 Develop 3D Live

•	 Machining Update 
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Map (pullout) 
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•	 Additive Manufacturing 
and 3D Printing 
International 
Conference, 
Nottingham

•	 TCT Show Preview 

•	 AM in Architecture 

•	 Casting Applications

•	 Materials 

•	 Computing Hardware 

•	 Education 

•	 Buyers’ Guide -  
AM & 3D Printing

•	 TCT Show + 
Personalize

•	 TCT Show + 
Personalize Review 

•	 CES Preview 

•	 Moulding & Tooling 

•	 formnext powered by 
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•	 International CES 
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TCT + Personalize has existed in print for over two decades and the 
physical magazine remains one of the most popular ways of accessing 
our industry-leading content. Our ever-growing 100% requested BPA 
Audited circulation, which forms a highly engaged audience, making 
your print advertising a cost-effective route to reaching people who have 
taken the time to subscribe, sit down and absorb information.

BUYERS’ GUIDE
Additive Manufacturing 
and 3D Printing Machine 
Manufacturers guide.

An indispensable handbook 
designed to assist the reader 
in making an informed 
purchasing decision. If you 
manufacture a 3D Printing 
or Additive Manufacturing 
machine and/or ancillary, this 
is the perfect opportunity to 
promote your unique selling 
points above your competition.

1 ISSUE 
£ ea.

3 ISSUES 
£ ea.

6 ISSUES 
£ ea.

Front Cover Package 7,500 N/A N/A

Double Page Spread 4,000 3,800 3,600
A4 Full Page 2,100 1,900 1,700
1/2 Page Vertical 1,200 1,100 1,000
1/2 Page Landscape 1,200 1,100 1,000

1/4 Page 850 775 700

GUIDES DPS FULL PAGE HALF

AM and 3DP 2,999 1,600 -
Show Guides 2,700 1,500 800

1 ISSUE 
£

3 ISSUES 
£

6 ISSUES 
£

Panel Advert 175 379 599

INSERTS 400 per 1,000

Bound-in Inserts POA
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FRONT COVER PACKAGE
When you have something 
significant to say to our 
audience, the front cover 
package does it best. TCT’s 
editors and design team 
will work closely with you to 
construct a lead-editorial 
feature, and by providing 
striking cover artwork, you can 
grab the attention of TCT’s 
subscribed and show distribution 
audiences. Be quick, the front 
cover package is the first to 
sell and all opportunities are 
usually gone by the preceding 
December.
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TCT + pErSoNAlIZE SHoW GUIDE
Handed out to all visitors as 
they enter the event, this is the 
indispensable guide to the 
world’s largest 3D Printing, 
Additive Manufacturing & 
Product Development event.

SErvICE provIDEr MApS
If you provide a service that helps people 
design and make new products, any advert 
size in the relevant issue qualifies you for 
inclusion on our UK or USA Service Provider 
Map.

Display your company logo, location and 
contact details to the TCT + Personalize 
audience.

CARRIER SHEET ADVERT
The carrier sheet holds the readers address 
information for postage – you can use this 
premium position to promote your product 
or service. Be the first brand people see 
when it arrives on their desks.

Trim Page: 
197mm x 210mm
Bleed Page: 
200mm x 216mm

PRICE ON APPLICATION
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DOUBLE PAGE SPREAD (DPS)
Trim Page: 
420mm x 297mm
Bleed Page: 
426mm x 303mm

A4 FULL PAGE
Trim Page: 
210mm x 297mm
Bleed Page: 
216mm x 303mm

1/2 PAGE VERTICAL
93mm x 278mm

1/2 PAGE LANDSCAPE
192mm x 136mm

1/4 PAGE
93mm x 136mm

PANEL ADVERT
93mm x 40mm
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Online marketing options deliver a guaranteed number of views for 
your advertising. Suitable for brand awareness campaigns and create 
call to action lead generation. Priced per thousand with a minimum 
commitment of 10,000 impressions, ensuring your brand is served 
10,000 times regardless of the duration of coverage.

GEOGRAPHICAL SPLIT
All web advertising is to reach a global audience - 
however, we can target by a geographic split.

*advert will run until closing dates for applications

12 months - 52 newsletters

TOP LEADERBOARD £ cpm

Homepage only 40
Run-of-site only 40

ADDITIVE INSIGHT NEWSLETTER £

Top Mid Page Unit 5,500
MIddle Leaderboard 3,500
Bottom Leaderboard 3,500

MID PAGE UNIT £ cpm

Homepage only 50
Run-of-site only 50

BOTTOM LEADERBOARD £ cpm

Homepage only 30
Run-of-site only 30

TOP RECTANGLE £ cpm

Homepage only 20
Run-of-site only 20

BESPOKE EMAIL BLASTS £

Pre-supplied email 2,350
Design and send 2,750

RECRUITMENT £

Job section entry 399*
Al Newsletter entry 399*

DIRECTORY £ per 12 months

Include your company video, images, 
logo & profile with keywords along 
with contact details, so our web 
visitors can get in touch with you.

599

WEBINARS
We are now offering our clients a bespoke, fully managed 
webinar package, including a comprehensive marketing 
campaign - a powerful tool for increasing brand awareness and 
generating clearly defined leads.
FULL DETAILS AVAILABLE ON REqUEST

PODCASTS
TCT will be producing a series of Podcasts. Sponsorships 
available across a variety of topics covered from metal 
applications, how to get the best out of 3D printing and more...
FULL DETAILS AVAILABLE ON REqUEST

ADDITIVE INSIGHT NEWSLETTER 
Sent every Thursday to the TCT + Personalize digital 
audience - keeping readers up to date with all industry 
news, developments and product updates.
FULL DETAILS AVAILABLE ON REqUEST

NEW FOR 2015
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TCT + Personalize organises, contributes 
to and attends events across the globe. 
With close links to the organisers, 
exhibitors and other covering media, 
TCT + Personalize is able to effectively 
increase its reach and subscription base, 
through on-site distribution agreements, 
plus extending the reach of our clients’ 
advertising at no extra cost.

AMUG 
The Additive Manufacturing Users Group (AMUG) is an 
event unlike any other. Primary focus is given to education 
and networking of existing users of 3D printing / AM 
technology but the rapidly expanding network of attendees 
means there are always new faces — and new subscribers 
— to meet. TCT works closely with AMUG to provide news 
and coverage for this important industry event.

rApID By SME 
One of the longest-running events in the rapid product 
development sector, RAPID by SME has been on TCT’s 
travel list for over a decade. The event is well-respected 
in the industry and offers TCT the opportunity to meet our 
existing clients, meet new and of course expand North 
American subscriptions alongside on-site distribution for 
the relevant issue of the magazine.

INTErNATIoNAl CES 2015 
TCT’s biggest commitment outside our own events 
is to International CES where the brand presents 
the 3D Printing Marketplace and runs a full-day 
conference on 3D Printing. CES epitomises the 
expansion of previously ‘professional’ tools into the 
hands of consumers and TCT’s mission is to help 
transfer the knowledge built over the decades of 
industrial use of CAD, scanning and 3D production 
to the consumer market — while dispelling a few 
myths along the way.
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MATErIAlISE WorlD 
CoNFErENCE 
Usually a bi-annual 
event, the 2014 edition 
was moved to 2015 to 
coincide with Materialise’s 
25th ‘birthday’. TCT will 
be onsite, distributing the 
magazine and reporting on 
the innovations on show.

TCT + pErSoNAlIZE 
The world’s largest dedicated event 
for 3D printing additive manufacturing 
and product development. As one 
of the most important events on the 
calendar, TCT Show draws a crowd of 
nearly 8,000 attendees to see some 
200 exhibiting companies. Magazine 
distribution at the event runs into the 
thousands and includes distribution 
at co-located events. John Jones and 
Naomi Chadwick are on hand to 
answer your questions.

ForMNEXT 
formnext powered by TCT is the AM and 
3D printing industry’s global meeting 
place — and your opportunity to get 
face-to-face with an equally global 
audience of qualified specifiers and 
purchasers. Combining the unparalleled 
expertise of Mesago Messe Frankfurt 
and TCT, formnext powered by TCT is 
an annual gathering not to be missed.

TCT ASIA + 
pErSoNAlIZE 

TCT has joined forces with 
VNU Exhibitions to run the 

first TCT event outside of 
Europe — TCT Asia. Taking 

place in Shanghai, March 
2015, TCT Asia will recreate 
the style and success of TCT 

Show in the UK while catering 
for the particular needs of the 

local market. Contact us for 
more information on how to 

get involved in this exciting 
new event.  



TERMS AND CONDITIONS
1  All advertising orders placed by the advertiser and received by Rapid 

News Publications Ltd or its agents, hereafter “The Publisher”, shall be 
governed by the terms and conditions below.

2 Advertisers and advertising agencies will agree to indemnify and hold 
harmless the publisher from any claim arising out of the publication 
of any material or advertisement submitted to The Publisher by the 
advertiser and published in TCT Magazine + Personalize or in any 
associated products whether delivered on paper or in electronic form.

3 The Publisher has the right to reject any advertising material submitted 
for publication in TCT Magazine + Personalize in print and/or online. 
The Publisher has the right to insert the word Advertisement alongside 
any copy/advertisement scheduled to appear in the publication in print 
and/or online.

4 Advertisements booked to appear in TCT Magazine + Personalize in 
print and/or online may only be cancelled by the submission in writing 
of a cancellation note no later than 30 days before the print issue 
reservation closing date. Online orders may not be cancelled after 
execution has commenced. It is the advertiser’s responsibility to gain 
acknowledgement of receipt of confirmation of cancellation in writing.

5 The Publisher will not be held responsible for any costs or damages 
beyond the agreed costs of the advertisement where such cost has 
been prepaid by the advertiser or where production quality of such 
advertisement is below standard.

6 The Publisher will issue invoices in pounds sterling in every instance. If 
an advertiser wishes to pay in another currency they must advise The 
Publisher at the time of booking. In this instance The Publisher reserves 
the right to protect themselves against currency fluctuations between the 
time of order and payment.  In respect of this provision the exchange 
rates applicable, will be advised at the time of booking and the amount 
due in foreign currency clarified for the avoidance of doubt. 

7 All fees due for advertisements published are payable within 30 days 
of the relevant publication date or date of upload to website. Where 
advertising is booked for or on behalf of an advertiser by an agent or 
advertising agency then the client as principal is and remains liable for 
the liability incurred and particularly for any monies still owing in the 
event of default by the said agent or agency.

8 Where an advertiser has been granted a discount (for example for 
a series booking) and the advertiser fails to settle within 40 days of 
publication either in print or online the advertiser will automatically lose 
the discount for that advertisement and shall be liable to pay the full rate 
card price of the advertisement.

9 The positioning of an advertisement is at the discretion of The Publisher 
except when an advertiser has paid the preferred position charge and 
the availability of this position has been confirmed in writing by The 
Publisher. Preferred and guaranteed positions are sold at an extra 
premium of £395 per advertisement (this includes formats not specified 
in the rates and data page and right hand page positions).

10 This contract shall be governed by the laws of England and Wales whose 
courts shall be the proper forum for any action commenced either by 
The Publisher or by the advertiser.

11 The Publisher will not return any materials submitted for publication in 
TCT Magazine + Personalize in print and/or online, or any associated 
properties, unless prior agreement is issued in writing by The Publisher. 
The Publisher has the right to destroy any materials submitted for 
publication in TCT Magazine + Personalize in print and/or online, or 
any associated properties, after 12 months from their receipt.

12 The advertiser shall lose the right to any compensation for any deficiency 
of whatever nature in the publisher’s service in respect of any edition 
unless the advertiser notifies the publisher in writing within 30 days of 
publication of that edition, or date of upload onto website, setting out 
the deficiency. This clause applies retrospectively to all past editions and 
the advertiser explicitly accepts its retrospective effect.

13 The advertiser may incur additional charges where artwork supplied 
requires changes, amendments or alterations for publication in TCT 
Magazine + Personalize in print and/or online.

14 Advertising agency commission is 10%, for accounts settled within 30 
days of invoice date.

15 The Terms & Conditions above shall form the entire contract between the 
parties, and other terms shall only be imported if submitted in writing 
and agreed by the parties, such agreement to be evidenced, on behalf 
of The Publisher, by the signature of a competent director.

RAPID NEWS COMMUNICATIONS GROUP
Carlton House, Sandpiper Way, Chester Business Park, Chester, Cheshire, CH4 9qE, UK.

Tel: +44 1244 680222  Fax: +44 1244 671074
www.tctmagazine.com | www.tctshow.com | www.rapidnews.com


